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AN ACT
CREATING A COFFEE RESEARCH, DEVELOPMENT AND EXTENSION
CENTER, AUTHORIZING THE APPROPRIATION OF FUNDS THEREFOR, AND
FOR OTHER PURPOSES

EXPLANATORY NOTE
Of recent, coffee production has become a booming industry in the country. With the
introduction of Starbucks, Seattle's Best, and other high-end cafe, in the market the demand
for the excellent varieties of coffee has reached unparalleled height. Even the country's pride,
Figaro, has set standards of global competitiveness by opening satellite stores in Hongkong
and in Southeast Asia.
True enough, the demand for coffee has outpaced harvests and production. The Makati
Business Club (MBC) cited that local demand had already perked up to 55,000 tons while
production stood at only 35,000 tons. Areas planted to coffee declined from about 100,000
hectares in 1986 to only 78,000 hectares at present.
In the province of Cavite, a new festivity called "Pahimis" is being touted as a coffee feast
celebration in Amadeo. It is a tribute for the greatness of coffee, the town's bountiful and
chief harvests. It is for this reason that the Province of Cavite and its municipalities and cities
and the Cavite State University spearheaded the campaign for the creation of a Coffee
Research, Development and Extension Center (CoRDEC).
The legislation envisions the creation of a center that will have the general powers and
functions in line with the research, development and extension programs of the Department
of Agriculture Bureau of Agricultural Research (DA-BAR), Department of Science and
Technology (DOST), Department of Trade and Industry (DTI), National Economic and
Development Authority (NEDA) and the Cavite State University (CvSU). The Center will be
in the forefront of educating and training all stakeholders of the coffee industry; conducting
relevant researches, scientific study and feasible marketing strategies; extending technologies;
and creating linkages with international organizations and other coffee development centers
in other countries.

